CLEANING
VS.

DISINFECTING
And How It Equates
to More Business
Best practices are always changing in the commercial cleaning industry, and this is
especially true given the current climate. With the onset of COVID-19, our cleaning,
disinfecting, and sterilizing services have never been more crucial to helping
businesses reopen. At Image One, it’s our responsibility to provide our clients with
the cleaning and safety standards they deserve.
There’s never been a better time to start a commercial cleaning franchise with
Image One. We provide our franchise owners with the latest cleaning and
sanitizing technology and access to the best products. Our opportunity offers a
career in commercial cleaning, not just a job that you invest in. If you’re looking to
strengthen your business portfolio, we have some ideas on which to do so.

MORE BUSINESS
BOLSTER YOUR BUSINESS PORTFOLIO BY OFFERING A
SUITE OF OUR EXPERT CLEANING SERVICES
CLEANING SERVICES
(Removes dust, debris, dirt, and other organic matter
from surfaces)
Commercial cleaning, daily janitorial, green cleaning, carpet
cleaning, hard surface floor care, window washing, postmove cleaning, post-construction cleaning, vacancy cleaning

DISINFECTING SERVICES
(Kills or inactivates both bacteria and viruses on surfaces)
Fogging, electro-static disinfecting spray, hard surface
disinfection, miscellaneous inactivating agents,
neutralization of germicides

STERILIZATION SERVICES
(Destroys all forms of microbial life)
Steam sterilization, flash sterilization, low-temperature
sterilization, ethylene oxide “gas” sterilization, hydrogen
peroxide gas plasma, peracetic acid sterilization

UTILIZE OUR LATEST IN TECHNOLOGY TO STAY
AHEAD OF THE COMPETITION
Create detailed service plans for each client.

ALLOW CLIENTS
TO EASILY
CONNECT WITH
YOU TO MAKE
CHANGES

KEEP A PERMANENT
LOGBOOK OF ALL
COMMUNICATIONS
AND REQUESTS

QUICKLY
REACH OUT TO
CLIENTS WITH
CONCERNS

ATTRACT AND SERVICE A WIDE RANGE OF CLIENTELE
•T
 ap into the newfound demand the pandemic has created to service the
needs of businesses and facilities
• Take advantage of our B2B model; we’re more recession resistant than B2C
• A
 uto dealers, manufacturers, educational facilities, offices, financial
institutions, property management companies, government agencies,
houses of worship, healthcare facilities, retailers, health clubs, stadiums,
event facilities, hotels, and theaters

If you’re interested in learning more about how to
strengthen your business portfolio, please feel free to
reach out to a member of the Image One team today.

www.imageonefranchise.com
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